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2007 sales up 4.2%, more than 11% increase 
in activities across France 
 
 

Boulogne-Billancourt, February 19 2008: Consolidated sales figures for Q4 
2007 came in at €46.1m, up 5.1% compared to the same period in 2006 (€43.8m). 
This represents a 6.1 % increase on a comparable exchange rate and consolidation 
basis. 
Prosodie overall consolidated sales figures for 2007 was €172.2m, an increase of 
4.2% compared to 2006 (€165.3m). On a comparable exchange rate and 
consolidation basis, this is also a 4.2% increase.  

 

By Operating Unit 

(in millions of euros) 

2007 2006 07/06 07/06 (1) 

BtoC Prosodie Info 16.7 15.5 + 7.7 % - 5.1% 

BtoB Prosodie France 132.8 119.1 + 11.5 % + 11.5 % 

BtoB Prosodie Interactive (North America)  15.4 22.5 - 31.7 % - 25.5% 

BtoB Prosodie Iberica (Spain) 6.7 7.6 - 12.1 % - 12.1 % 

BtoB nCryptone 0.6 0.5 N/S N/S 
Others 0.0 0.1 N/A N/A 

TOTAL 172.2 165.3 + 4,2 % + 4,2 % 

 
(1) On a comparable exchange rate and consolidation basis 
 
The Group’s BtoB activity in France is still experiencing strong growth both in 
volume and in market share across its three business lines, customer contact 
solutions, facilities management solutions and on-line solutions. The suitability of 
the offers as well as the quality of services provided have allowed Prosodie to win 
over new clients and to diversify the range of services available to existing clients. 
In 2007, Prosodie strengthened its e-commerce position by winning several 
attractive contracts on both sides of the Atlantic, such as Petit Bateau, Niman 
Ranch and Maxibatteries. The companies IP telephony offer has attracted and won 
over several companies such as CanalCe. Prosodie incoming calls reception 
solutions (short numbers, voice portal, voice recognition, virtual call centers etc.) 
have continued to win over banks (Banque Populaire Rives de Paris), public services 
(SOS Médecins) and major retail and service providers (Satas). 

 

In North America, the expected loss of one client caused a fall in activity for 2007, 
but rapid mobilization by the teams have generated an increase in voice sales, 
which looks set to continue into 2008. 

 

In Spain, the fall in sales does not reflect the strong growth in the gross margin for 
2007. Structural changes in activity, which are now far less seasonal, have given 
Prosodie Ibérica much greater visibility in the market. The innovative aspect of 
offers in development, in particular for telephone operators, has added a genuine 
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legitimacy to Prosodie’s presence in Spain and has made it an undisputed point of 
reference in the field.  

 

Prosodie BtoC activity, which is grouped together under the Prosodie Info division, 
has performed especially well with 7.7% growth compared to 2006 figures. Both 
the 12 month integration of Chaîne météo into METEO CONSULT, and the fact that 
the France-examen division has once again broken even, have contributed to this 
recovery. Overall, the Group's four brands (GENYcourses, METEO CONSULT, Chaîne 
météo and France-examen) have recorded a very good year in terms of growth and 
profitability.  The brands have also managed to achieve a strong increase in site 
visits to their respective websites (geny.com, lachainemeteo.com and france-
examen.com). 

 

Sales activity and traffic over the voice network during the first weeks of 2008 show 
that the quality of services available for our corporate clients will continue to help 
BtoB activities maintain their strong growth pattern even in a constantly changing 
environment, whether in France, Spain or North America. 

 

About PROSODIE 

PROSODIE develops and operates telecommunications services and IT solutions that allow 
customers, clients, partners and/or employees of even the largest public and private organizations 
the ability to access and exchange information.  
PROSODIE also produces and delivers information to the general public through three activities: 
weather forecasting through the two brands METEO CONSULT  and  LA CHAINE METEO (TV 
channel), horse racing through GENYcourses  and exam results through France-examen. These 
four brands form the PROSODIE Info unit. 
In North America, Prosodie Interactive, a regional operating unit of PROSODIE, provides value-
added ASP eCommerce, interactive voice (IVR/CRM), Web and data solutions for businesses.   
PROSODIE also owns 100% of nCryptone, leader in strong authentication solutions (ISO Banking 
card size) embedding an energy source. 
With a presence in France, Spain, USA and Canada, PROSODIE had 2007 IFRS consolidated 
revenues of 172.2 M€ up 4.2% over 2006 (165.3 M€ ). 
PROSODIE was granted the extension of AFAQ ISO 9001 certification in December 2006 for all its 
activities related to its French operations sites. 

www.prosodie.com 
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