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discontinued activities     
 
 

Boulogne-Billancourt, September 25th, 2008:  
 
 

Group consolidated accounts 
in million euros 

2007 
First Half 

2007 
First Half 

2008 

Revenues 172.2 83.8 86.4 

Current Operating Income * 13.9 5.9 6.6 

Net debt at the end of the period 6.3 8.8 -0.1 

 
Current Operating Income by unit 

in million euros 
2007 

First Half 
2007 

First Half 
2008 

BtoC Prosodie Info 1.7 0.1 -0.0 

BtoB Prosodie France 15.6 6.5 8.2 

BtoB Prosodie Interactive -1.4 -0.4 -0.7 

BtoB Prosodie Ibérica 0.1 0.1 -0.7 

BtoB nCryptone - 2.7 -0.9 -0.8 

Other 0.6 0.5 0.6 

Current Operating Income * 13.9 5.9 6.6 

 
* before impact of free shares related cost   
 
Prosodie's consolidated revenues for the first half of 2008 reached 86.4 million euros, up 3.1% 
compared with the same period of 2007 (83.8 million euros). On a comparable basis in terms 
of exchange rates and scope of consolidation, this represents an 5.2% increase. The operating 
income, before the impact of costs related to the allocation of free shares, has increased from 
€5.9m to €6.6m, representing a growth far superior to that of the revenues. 
 
Over the course of the first half of 2008, the scope of consolidation underwent some changes 
affecting the Group’s non-strategic subsidiaries. Whereas the sale of France-examen was 
concluded in May 2008, the sale of GENY Infos and AIP was concluded in July only, this horse 
racing branch activity will no longer be consolidated in the second half of the year. These 
changes in scope are essentially related to Prosodie’s B2C branch, Prosodie Info, which from 
now on is restricted to weather forecast through the two companies METEO CONSULT and La 
Chaîne Météo. It should also be noted that the Group partially suspended nCryptone’s activities 
in February 2008. 
 
In France, the BtoB activity, with a growth rate of nearly 13%, continues to gain market 
shares in its three main areas of activity: client contact solutions, online business solutions 
(prepayment, e-commerce, mobility, mobile internet and solutions for operators) and facilities 
management solutions for websites and information systems.  
 
Several major contracts marked the beginning of the year. The agreement signed between 
Prosodie and Natixis Paiements for the conception, implementation and management of 
prepaid card platforms should enable both partners to make an unrivalled offer on a thriving 
market. In association with CS, Prosodie also won the Marine Ministry’s tender concerning the 
SIGLE (système d’information et de gestion logistique embarquée - information and on-board 
logistics management system) project, which is responsible for monitoring and maintaining in 
operational conditions all ships and submarines of the French Navy.  The project consists in 
telemanaging approximately 100 servers on the Ministry’s information platforms which are  
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based in Toulon, Brest and Paris, and in providing the facilities management of the test 
platform at our site in Lyons. 
 
Finally, in the area of client contact solutions, Prosodie’s client base has expanded to include 
some important names. Prosodie won the contract to host La Banque Postale’s voice portal. It  
also provides the IP telephony answering service of Avexia, the provider that manages CRM of 
American Express. 
 
In North America, the planned closure of the San Francisco location, specialized in the hosting 
of e-commerce sites, is now completed and has produced economies by grouping together the 
Group’s entire ecommerce activity within the international SID division. The range of voice 
solutions on which our American subsidiary is now working growing at a strong pace with 
several new large accounts such as Novartis and the establishment of new services for existing 
clients such as ATT. The combination of these different factors leads us to the conclusion that 
Prosodie Interactive’s activity should be profitable in the second half of the year.  
 
In Spain, the recession of the economy has slowed down Prosodie Ibérica’s activity but allowed 
the signature of contracts on a new economic model based on “services on demand”. This 
model gives a long term visibility as shown by the 5 years agreement concluded with Deutsche 
Bank. 
 
Whereas the proceeds from the sale of the horse racing branch (GENYcourses) are not 
incorporated into the accounts of 30 June, the dynamic and good practices of invoicing and 
collection cycles have enabled the Group to substantially decrease its working capital 
requirements and thereby  have an almost nil net debt at the end of June 2008 whereas this 
net debt was €6.3m at 31 December 2007. 
 
The Group should achieve a far greater current operating income in the second half of the year 
than in the first half. 
 

About PROSODIE 

PROSODIE develops and operates telecommunications services and IT solutions that allow customers, 
clients, partners and/or employees of even the largest public and private organizations the ability to 
access and exchange information.  
In North America, Prosodie Interactive, a regional operating unit of PROSODIE, provides value-added ASP 
eCommerce, interactive voice (IVR/CRM), Web and data solutions for businesses.   
With a presence in France, Spain, USA and Canada, PROSODIE had 2007 consolidated revenues of 172.2 
M€ and a current operating income of 11.9 M€. 
PROSODIE was granted the extension of AFAQ ISO 9001 certification in December 2006 for all its 
activities related to its French operations sites. 

www.prosodie.com 
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