
 
 

Press Release 
       

B2B revenues up 10% in 2008 and 16% in France.  
 

Boulogne-Billancourt, 12 February 2009 : In 2008, Prosodie's consolidated revenues totalled 179.9 
million euros, up 4.5% compared to 2007 (172.2 million euros). This is a 10.0% increase at the 
exchange rate and on a like-for-like basis, and with the sale of all B2C activities during 2008, the 
growth in B2B sales was 10% overall and 16% in France.   
 

Contribution to sales by division in millions 
of euros 

   2007     2008 

B2C Prosodie Info     16.7      9.0 

B2B Prosodie France   132.8   153.9 

B2B Prosodie Interactive      15.4    11.1 

B2B Prosodie Iberica      6.6      5.6 

B2B nCryptone      0.6      0.2 

Group consolidated sales    172.2   179.9 

 
Over 2008 Prosodie France performed well with growth of close to 16% over the year, supported 
both by good traffic from our customers and commercial successes with our existing customers 
(complementary or new offers) or new customers. 
 

In Spain, the very difficult economic situation has prevented revenues from reaching the 2007 
level. However, the acquisition of Servicom2000 in December will allow a doubling of revenues in 
Spain, reaching the critical level, with recurring revenues representing over 60% and returning to 
profitability despite the very significant impact of the economic crisis in the country. 
 

The decrease observed in North America is due to halting activities in areas other than vocal. The 
latter, which represent a little over $12m of sales in 2008, should rise sharply in 2009. 
 

As of 31 December 2008 the group's workforce totalled 958. During 2008 the group dedicated over 
5,000 man-days to research and development, particularly towards a new generation of voice 
servers and highly available systems. 
 

Whereas it finds itself in a positive net cash situation of €18m on 31 December 2008, the Prosodie 
group has, in addition, more borrowing capacity of over €25m with its bankers. Therefore, it can 
continue to make the investments required for its profitable growth and beginning seize other 
external growth opportunities that could arise in its sectors. 
 

The start of 2009 is in line with the budget (showing a growth) both in France, Spain and North 
America.  
 
About PROSODIE 
PROSODIE develops and operates telecommunications services and IT solutions that allow customers, clients, 
partners and/or employees of major public and private organizations the ability to access and exchange 
information. In North America, PROSODIE Interactive, a regional operating unit of PROSODIE, is an industry 
leading Interactive Voice Response and VACD service provider working with leading multi-national organizations 
in USA and Canada. PROSODIE partners with clients throughout different industries such as Pharmaceutical, 
Financial, Retail, Collections, Direct Response Media and Advertising.  The company has years of experience 
helping these organizations increase both the efficiency and customer experience of their Contact 
Centers through Automated IVR-DTMF and Speech applications, VACD and Web solutions. 
With a presence in France, Spain, USA and Canada, Posodie employed 958 persons at december 31ST, 2008 and 
had 2008 consolidated revenues of 179.9 M€. 
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